
COROLLA ALTIS
The Corolla is the benchmark of fuss-free
motoring. A comfortable back seat and a
peppy engine is what makes it appealing.
Compared to other cars in the segment, the
Corolla isn't as luxurious or exciting but its
user-friendly nature and utter reliability has
made it popular. The 1.8 L engine is pretty
swift. It is easy to drive in the city thanks to
the engine and nimble handling. The 1.4
diesel engine, though quite sluggish, offers
good economy.

Shubhi Vijay
■ shubhi.vijay@hindustantimes.com

T
he car that is “full of life” has been
infusing joy in the Chevrolet fami-
ly since 2007. More than 34,500

Sparks were sold in March 2010-April
2011, 5,000 more than the number of
Volkswagen Polos sold in the same peri-
od. “The Spark’s performance is unpar-
alleled,” says Renjith R. Pillai, Brand
Head of Trident Automobiles in
Bangalore. According to him, 30 lakh
Sparks are running globally, which
makes it a firecracker from the
Chevrolet stable.

Sunil Malhotra, 47, a sales manager
at Hero Honda in Delhi, bought
his Spark in 2009. Having a
technical bent of mind, he was
impressed by the gear shift.
“The test drive made my day.
I was thinking of buying the
i10, but the Spark has a digi-
tal trip meter and tachome-
ter and when I took it for a
spin, I instantly settled on it. It is
a wonderful smooth ride.” The
small car tag doesn’t bother

him either. “It has all the features of a big
segment car.”

Chevrolet’s three year/one lakh kilo-
metres warranty has strengthened the
Spark's prospects. For the environmen-
tally-conscious buyer, it has an LPG
option as well. With an engine that
maximizes on power and torque at low
speeds, the effortless driving of this car
in city traffic indeed reinstates
Chevrolet’s ‘drive home a relationship’
tagline.
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CHART TOPPERS In part 2 of the HT-MaRS
car satisfaction survey, we take a look at top
ranked cars across five segments- from com-
pact cars to premium sedans.
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TOYOTA INNOVA
The sheer ‘bullet proof’ reliability of the
Toyota power train has made the Innova
the unchallenged leader. Its competitors
such as the Tata Sumo, M&M Bolero and
Chevrolet Tavera look crude and cheap.
It is so spacious, comfortable and
economical that many families are using
it as a personal car. The Innova's solid
utilitarian value has made many
customers overlook its rather staid
styling. Many also appreciate how safe it is
at high speeds on long distance travels.
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A WINNER FROM
CHEVY WITH A ‘SPARK’
IN ITS STEP

CHEVY
SPARK

�ä SPECIFICATION
ENGINE 1.0 P/1.0 LPG

PRICE 3.06-4.36 LAKH

FUEL ECO 13.5 KMPL

NO OF SEATS 5
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TOTAL SATISFACTION 880 862 860 843 828
ENGINE 890 883 894 866 837
TRANSMISSION 870 835 825 810 827
STEERING/SUSPENSION/BREAKS 884 870 851 838 844
INSTRUMENT PANEL & CONTROLS 873 845 835 851 824
INTERIOR DESIGN & COMFORT 869 848 858 849 823
AIRCONDITIONING 880 871 882 842 820
SEATS 883 866 884 811 827
EXTERIOR DESIGN & STYLING 887 895 852 871 829
COST OF OWNERSHIP 876 835 843 834 815

Zehra Kazmi
■ zehra.kazmi@hindustantimes.com

W
hen the Ford Figo was
launched in March 2010, indus-
try-watchers anticipated that it

would be a game changer for the com-
pany. A small car was crucial for Ford
to navigate the choppy waters of the
Indian car market. Ford’s gamble seems
to have paid off- it sold more than
10,000 Figo’s in January, 2011. 

“I was going to buy the i20 but my
move to Ford Figo has been smooth. For
the kind of services Figo gives, I would
have had to pay almost R 3 lakh extra
for another brand”, says Lt. Col.
Dilip Krishnan Nair, who
bought his Figo over a year
ago.

Ford Figo was the
superstar of Indian cars in
2010, rounding up the auto
industry honours.  It was
also chosen as the ‘Indian
Car of the Year 2010’ by a jury
of automobile experts.   The
Figo’s spacious interi-
ors have earned a

resounding thumbs-up from the con-
sumers.  “They introduced it as a small
car but it isn’t. The boot space is almost
as big as the Honda City. The people in
the back seat are as comfortable as the
ones in front,” says Nair.

Figo owner Rajeev Menon, a Regional
Coordinator at Volvo, who lives in
Mayur Vihar, Delhi, is a fan of the car’s
gear changing system.“The AC cools
very well but I would like to see the Figo
improve on the
mileage”, he
says. 

A CONSERVATIVE
EXTERIOR WITH A
SPACIOUS INTERIOR 

FORD
FIGO

�ß SPECIFICATION
ENGINE 1.2 P/1.4 D

PRICE 3.76-5.67 LAKH

FUEL ECO 15.6 /18 KMPL

NO. OF SEATS 5

Zehra Kazmi
■ zehra.kazmi@hindustantimes.com

T
he Chevrolet Beat zipped across
the Indian roads in 2009, tipping
General Motors’ annual sales in

India over the 100,000 mark the next
year. The advertisements featured a
grasshopper-green model with a tagline
that said- ‘Plan Ahead’. As petrol prices
sky rocket, the company seems to have
planned ahead by launching a diesel
version this July. 

Vivek Singh , a customer care man-
ager with Apex Auto in Gurgaon says,
“The enquiries for the diesel
variant have increased
tremendously in the
past few months. Most
people in this segment
want to shift to diesel
alternatives now.”

The Beat has cer-
tainly added style to
the Indian hatchback
segment. With its
crisp lines, slick front
and sporty black spoiler,
the car scores high

on the style quotient. The Beat’s looks
were the main reason why Sadiya
Aftab, 22, a student, bought it. “I
thought it suited my own look- bright,
young and funky.”

One downside is the resale value.
“The resale value is lower than other
cars in the same segment,” says
Chevrolet dealer Sunil Kumar of Regent
Automobiles. Despite this, the Beat is a
hard car to beat.

THE TALE OF A
BRIGHT, YOUNG AND
UP'BEAT' CAR

CHEVY
BEAT

�€ SPECIFICATION
ENGINE 1.2 P

PRICE 3.5-5.5 LAKH

FUEL ECO 18.6 KMPL

NO OF SEATS 5

Nisheeth Upadhyay
■ nisheeth.upadhyay@hindustantimes.com

The Polo was introduced globally for
the first time in 1975 and has been a stal-
wart in the Volkswagen stable ever since.
Launched in India in 2010, this strongly
built European car easily won over peo-
ples' hearts in the country.

“Polo’s design is clean and stylish and
its performance and driving experience
have been really good,” says Ankit Tripathi,
an MBA student in Pune.

The fuel efficiency is almost the same
as claimed by the company. “I am get-
ting about 12 kms per litre with A/C
always on. This translates to
Rs. 5/km fuel expense,”
adds Tripathi.

A large boot and suf-
ficient rear legroom
make the car comfort-
able. Also, the quality of
upholstery and plastics
is good. "The suspen-
sions are really good so
driving on bad roads is
smooth", he adds. 

There have,

however, been complaints of engine noise
and excessive vibrations in the basic model.
Mr Binny, customer relations manager,
Bhasin Motors, Delhi, says, “Customers
say that the engine makes a lot of noise
but that's just a sports feature of the car
which they are not used to."

According to him, Volkswagen also gives
three years of free after-sale service to
Polo customers.

THE PEDIGREED POLO
WHIZZES ONTO INDIAN
ROADS

VW
POLO

�} SPECIFICATION
ENGINE 1.2 P/1.6 P/1.2 D

PRICE 4.6-7.1 LAKH

FUEL ECO  17.2/17.2/21.07 KMPL

NO OF SEATS 5

The biggest reason why 
I bought the SX4 was the 
tremendous package and 

high value-for-money 
that it offers.
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VP, Aristo Human Solutions

The Accord makes me look respectable
without being too ostentatious. 

Mercs and BMWs are bought 
by people with money eager to 

make a statement.
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Chartered Accountant

Spark is a really handy car. It has
almost all the features available in a

big segment car like Aveo. I am willing
to go to a hundred people and 

tell them how good it is.
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Sales Manager, Hero Honda

My job demands that I travel a lot. 
My Innova is the best. It is a 

stable, solid car that 
does not require 

much maintenance.
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Businessman

Figo drives really smooth. I once
asked my wife, 

‘Do you know I am driving 
at 140 kmph?’ 

She couldn’t tell at all!
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Lieutenant Colonel 
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In part 1 of the survey on
September 6, a quote was incor-
rectly attributed to  Suzuki Motors
CEO O. Suzuki. The quote was from
Shinzo Nakanishi , MD and CEO of
Maruti Suzuki. We regret the error.
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FORD FIGO
The reason why the Ford Figo has caught
the fancy of an average Indian middle
class family is that it’s affordable. It is a
fine blend of performance and dynamics.
Both petrol and diesel versions are fun to
drive. The interiors are roomy and practi-
cal, though the quality could have been
better. The Figo design is not radical or
futuristic, but it is definitely pleasing to
the eye. With an engine capacity of more
than 1 litre, customers feel that they have
bought a small car with a big heart.

�-�n�Ï�{�¨�Ï�•�A�¢�[�n�Ú�A�¢�e�Ú�e�ï�¢�A�•�Ž�[�Ó�Ú�Q�—�n�¢�e�Ú�Ý�¨�‚�n�Ý�‹�n�Ï

P.THARYAN
���e�Ž�Ý�¨�Ï�b�Ú�!�¨�Ý�¨�í�¢�Ú���¢�e�Ž�A�Ú�Ù�Ú�
�A�Ï�Ú�"�Ú�0�Ý�ï�—�n

THIS OFFERING FROM
MARUTI IS A 
POWER-PACKED RIDE
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STANDING ALONE, STANDING TALL?

HT Correspondent
■ letters@hindustantimes.com

L
ove it or hate it, but you just can’t
ignore it. Atleast if it is India and
the car is a Maruti. 

The superlative success of the Swift
developed a new ambition and confi-
dence in Maruti to punch above its
weight and target bigger cars. The SX4
is the result of that ambition.

It is a car that is unlike most
other sedans in India. Billed as

the man amongst cars, it
looks and drives like one

as well, with a com-
manding road

presence,

powerful engine and high ground
clearance. The car is also loaded with
features and is priced in a way only
Maruti can.

“The biggest reason why I bought
this car was the tremendous package
and the high value-for-money that it
offers,” says Manish Ambwani, 33, vice
president at HR consultancy firm
Aristo Human Solutions. “The car is
powerful, has a lot of space and high
ground clearance.  Also I have always
owned a Maruti so I was waiting for a
car like this.”

Maruti's known expertise at offering
the low-priced sales and service became
a key differentiator in a cost-conscious
Indian market. Though the Honda City,
that tops the segment in this survey,
remained the market leader, SX4 literal-
ly eliminated the others like Ford Fiesta
and Chevrolet Aveo. 

Launched with a new diesel engine
earlier this year, it looks set to scale
greater heights.

MARUTI
SX4

�ä SPECIFICATION
ENGINE 1.6 P/1.3 D

PRICE 7-9 LAKH

FUEL ECO 15/21.5 KMPL

NO OF SEATS 5

COROLLA
ALTIS

�ä SPECIFICATION
ENGINE 1.6 P/2.0 D

PRICE 8.0-1.14 LAKH

FUEL ECO  15.22/21.43KMPL

NO OF SEATS 5

Nisheeth Upadhyay
■ nisheeth.upadhyay@hindustantimes.com

T
he Skoda Superb is the elegant
way to move. Drop the gear and
this baby swoops forward like a

spaceship on afterburners— quiet and
incredibly fast. 

Vivek Aggarwal, a businessman
based in NCR, loves the car.

“I am very happy

with the looks and the performance. I
had an Accord before this and it’s
steering was not as responsive or
smooth,” he says.

The controls and gadgets are logi-
cally placed and easy to operate. “This
car is full of gadgets like the massive,
full-colour touch screen on the centre
console. The geek in me made me buy
it,” Aggarwal adds. Priced between R
18-26 lakh, this five-seater sedan is
currently the largest and most luxuri-
ous model in Skoda's lineup. 

Although the car is known to have
comfortable interiors, Mr Anand
Kapoor, a realtor, has complaints, “I

bought the Superb in 2009 and start-
ed facing problems with the aircon-
ditioning soon after. The car spent
a lot of time in the workshop.”

However, Mr Aggarwal has a
solution to this problem. “Push the
accelerator, wait for the turbo to
kick in and watch your complaints

disappear”, he says. 

SKODA
SUPERB

�ä SPECIFICATION
ENGINE 1.8 P/2.0 D

PRICE 18.2-26.3 LAKH

FUEL ECO 13.14/13.7 KMPL

NO OF SEATS 5

HT Correspondent
■ letters@hindustantimes.com

T
he Innova, Toyota's hugely suc-
cessful multi-utility vehicle, came
as a replacement to the equally

successful but dated Qualis in early
2005. Till then the segment was largely
dominated by the likes of Mahindra
Bolero and Scorpio and to some extent
the Tata Sumo and Safari. All these
vehicles were diesel-driven and mostly
used for commercial purposes. Toyota
spotted an opportunity in India that
had its roots in a common link between
India and Japan. 

Both these countries have a tradi-
tion of joint families, which means
large, closely-knit groups that often
travel and go on vacations together.
The MUV segment is a hugely populat-
ed one in Japan and Toyota's expertise
there is natural. Due to low affordabili-
ty levels, however, Indians did not
quite have the means to own a big but

practical vehicle. By the turn of last
century however, things started to
change.

“There is no vehicle like the Innova
in India but that is not the only reason
for its success,” says A K Singh, execu-
tive director, Galaxy Toyota. “Even if
you have a more expensive car like the
Camry, it cannot do what the Innova
does: accommodate 7-8 people in com-
fort without compromising on the feel
of luxury.”

It is Innova's upmarket feel and
Toyota's credibility that gives it the
decisive edge. The Scorpio, its biggest
competitor, looks good and drives
well but does not have the refine-
ment and finish of an Innova. 

“My job demands that I
travel a lot and I also
have a huge family,”
says Satpal
Chaudhary, 56, who
has a construction
equipment business
in Gurgaon. “It is a
stable, solid car that
does not require
much maintenance
and can carry more
people and luggage than
any other vehicle”, he
says.

TOYOTA
INNOVA

�ä SPECIFICATION
ENGINE 2.0 P/2.5 D

PRICE 8.4-12.4 LAKH

FUEL ECO        11.4/- KMPL

NO OF SEATS 7

HIGH ON COMFORT,
LOW ON
MAINTENANCE 

SKODA'S SUCCESS
FORMULA: LUXURY AT
A BARGAIN

COMFORT AND CLASS
WITH ENOUGH ROOM
TO SPARE
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M&M 
XYLO
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TOYOTA
INNOVA
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M&M

SCORPIO
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TATA

SAFARI
M&M

BOLERO

�}�€
HONDA

CITY

�¯
MARUTI

SX4 

�ä
CHEVY
AVEO

�ß
SWIFT
DZIRE

�€
FORD

FIESTA

�}

TOTAL SATISFACTION 856 852 847 829 822 878 874 858 000 000 890 869 855 000 000 863 856 848 842 825
ENGINE 870 875 836 844 847 905 903 877 000 000 927 891 874 000 000 906 892 862 894 886
TRANSMISSION 828 869 837 832 830 887 892 838 000 000 892 838 850 000 000 871 856 815 881 892
STEERING/SUSPENSION/BREAKS 869 851 845 820 818 866 884 848 000 000 889 870 851 000 000 851 851 842 847 828
INSTRUMENT PANEL & CONTROLS 852 855 877 824 808 876 861 876 000 000 885 880 846 000 000 854 827 838 826 787
INTERIOR DESIGN & COMFORT 842 843 844 845 818 875 873 849 000 000 877 875 854 000 000 861 854 829 840 781
AIRCONDITIONING 872 854 841 834 833 869 889 891 000 000 871 862 829 000 000 841 860 864 852 829
SEATS 855 854 783 863 818 888 847 881 881 000 911 879 870 870 000 860 840 886 809 812
EXTERIOR DESIGN & STYLING 868 851 903 833 820 872 884 867 000 000 878 844 880 000 000 881 867 851 803 806
COST OF OWNERSHIP 846 827 851 780 804 872 820 812 000 000 865 876 818 000 000 827 834 828 819 788

CHEVROLET OPTRA

SKODA LAURA

HONDA ACCORD

HYUNDAI SONATA

HT Correspondent
■ letters@hindustantimes.com

A
bhinav Goel, 31, went to the US
for the first time in 2007. During
that trip, he was chauffeured

around in a Toyota Corolla taxi, so
much so that by the time he returned
to India six months later, he had made
up his mind to buy the car for himself. 

“I travelled in many Corollas

there and found them to be comfort-
able, reliable and sturdy,” he says. “I
bought the new Corolla Altis in
December 2008 and it is a completely
no-nonsense workhorse and has never
failed me.”

With over 35 million Corolla's on the
roads worldwide, it is globally the
largest selling car ever and one big
reason why Toyota became the largest
carmaker in the world. In India it was
an early entrant in 2003 and so far
over 70,000 cars have been sold. A
typical Toyota car, it is recognised for
its practicality, refined engine, space

and rock bottom maintenance costs. 
“I have serviced everything

from a Morris to a BMW 5-
series,” says Mohd. Faizan, 63,
who owns a garage in Delhi’s
Jama Masjid area. “We joke
about the Altis that unless it
meets with an accident, it will

rarely require a part change.” 
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