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FIRST OF THREE- PART SERIES

From classrooms to
open plan offices

What makes young professionals employable?

Find out what they think
Who gets the credit for your
d t ° t current job?
“four education ":ft:r;‘]!:m“
education system
“four own efforts to I
SURVEY REPORT Youngsters say the current schooling system R 32%

four refierences & contacts

that focuses more on rote learning doesn't equip them with B Just chare

ment, a Hindustan Times-
MaRS Monitoring and Research Sys-
tems survey indicates.

Today young people arefeeling out of
their depth in workplaces revolution-
ised by artificial intelligence and auto-
mation. Thisis because of lack of career
counselling servicesin colleges and uni-
versities.

Tnadequate academia-industry linka-
ges are also not equipping them with

enough practical experience to easily  Hyderabad (84%)feel they lackpractical  tem focuses mere on memorising facts  aried e-commercejob”, She trawled the For that, Rajpal says, children will 8% 2% | 68% 32%
suchashistorical dates, scientificdefini-  net to find out from Linkedin or need to understand the world around Chennai Chennai
tionsand mathematicsformulas. Conse-  Naukri.com what hirers were looking  them by asking questions, experiment- Lo ol . -
quently, young peopleleave schools with  for in sectors she was interested in. T ing and drawing inferences rather % 235 89% 1%

Today, we work with over one
million children in over 3,000

interpersonal management skills, the
two Key traits required for interviews
and employment.

On theproblems faced, 74% say their
college and university syllabus and
courses are not updated regularly.
Eighty per cent feel they missed out on
opportunities for personality develop-
ment while studying.

Emploveesfrom India's financial cap-
ital Mumbai (892 )and Kolkata (86%)and

Education intier-2 or 3 cities is
very generic, not like what they

el i i i and engineering graduate workingwith ~ says. world problems. a
SChODIS_ﬂHd have visible .ei\ﬂdel'!ﬂe that teachinthellTs... To get a lDb' ”lﬂd to Paytm in Noida agrees. Her college in Himanshu Pratap, team leader in Giving children the freedom to 7% 1% | &% 3%
fgundahon ior employablllly skj"s can W(]rk onmy cﬂmmun":atlon skl”s a|'|d &mrg_sl?r (a.ila;:l_ ti?qu_ipsi;uden(s w:'gh ;ales and ma.t'keting_.liulsi‘tld.izﬂ. inNoida, ex_p;esstpeir_own_(_holllfhlsandfee]iugs an_galori
A 3 . e ability to think logically - a must in oWever, agrees wil e 21% survey  without fearis critical too. e - = -
be laid early at the elementary confidence levels. Guidance from  engincering careers respondents who feel contribution of  When childven learn how tounder | 74e e
if 1 i “Educationintier-2ordcitiesisvery  educationtotheircurrentjobshasbeen  stand, apply and communicateearly in
SChUUhrlu Stage' fnends in “T a|SD hemed' generic, not like what they teachinthe  “high”. life, they alsogain theconfidence totake Total

ASHISH RAJPAL, founder, XSEED

SAMRITI SHARMA, professional

ties donothave counselling services on
place.

Why this does not surprise Ashish
Rajpal, founderof global learning com-
pany XSEED, is not hard to fathem,

AHarvard graduate in education, he
feels developmentofskills to solve real-
life problems, communicate and collabo-
rate withothers arecritical to suceeed in
21steentury workplaces.

However, the current schooling svs-

gradesand certificates butarelacking in
practical skills and confidence.
Samriti Sharma, a computer science

IITs," shesays,
Interestingly, 26% of millennialsand

Thirty per cent of these respondents
are from digital entertainment and
media andsocial media.

Self-development, 24% respondents
feel, resultsin joboffers, Personal initia-
tives toimprove their skills pay rich divi-
dends, say 29% from social media.

Her disappointment with the highest
annual package of just #5lakh in her col-
lege placements spurred on Sharma to
doher ownresearchto “cracka high-sal-

had to then work on my communication
skills and confidence levels. Guidance
fromfriendsinIIT alsohelped,” Sharma

This graduatefroma B-schoel in Deh-
radun says his teachers’ advice that he

practical experiences to cope with contemporary professions Delhi H'E |1
Ayesha Banerjee negotiate through the first years of their Kolkata - -
« sk banereeBkve com workinglife, Mumbai - - |
The survey, to assess the efficacy of )
NEWDELHI: Has education failed toequip  India’s education system, connected Chennai I |
millennials and Gen-Z'ers withtheright  with 1,680 young professionals, both men Hyderabad - - |
skills tonegotiate their waytosuceessat  and women and graduates and above,
work? aged between 21 and 27, Bangalore - - |
The verdictis damning —education is Those surveyed are employed for Total _
not contributingsignificantly toemploy-  three vears or less, pursuing new-age [ _ ] ' l
ability, say India's Generation 7, also  careers in digital entertainment and 9 0 T
knownasGenZ'ersoriGeneration, born - media, retail, e-commerce, social media, .
during the mid-1990s, and themillenni-  digital advertising and media, BPOand Syllabus and No industry
als preceding them start-ups and work in six base metros: content of llnkage with
— | this age of self love  Mumbai, Delhi, Kolkata, Bengaluru, = Youths say the education system needs to be overhauled at the primary level. INTERNSHALA.COM course are not the college
throughselfies, youngsters  Hyderabad and Chennai. updated
also feel self-development Only 26% of therespondentsfeel that  work experience becanse ofinadequate  GenZ'ers feel they have secured johs  getdigital mediaand six sigma certifica-
The great job hunt and good personalities theireducation has contributed highly  industry-academia linkages. Seventy  throughthe sheer power of theirperson-  tions helped him land a job.
increasechancesofemploy-  to their personality development or  ninepercentsay colleges and universi-  alities. Though the scenariolooks bleak, Raj-

pal, whoquit aninternational corporate
career in Paris to pursue his passion to
work for the education sector in India,
feels there is hope if the system is over-
hauled at the primary level,

“Today wework with over one million
children in over 3,000 schools
and have visible evidence that founda-
tion for employability skills can be laid
early at the elementary schooling stage,”
hesays.

repeating whatis thereon the textbook.
They should be given theopportunityto
“malke and break” things that solve real -

on new and difficult problems in the
workplace when they grow up, headds.

60% 40% 94% 6%
YES NO YES NO
~ i _ " Del -
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SECOND OF THREE-PART SERIES

i ns-gm NEW-AGE CAREERISTS
Passions driving youths quest for jobs

SURVEY FINDINGS Most young professionals
are following their hearts, and once they are clear
about what they want, they pursue jobs doggedly

Ayesha Baj S
«etersEtiratantimes.com

NEWDELHI: Can Superman and Spider-
man get someone’s career offto aflying
start?

Visual effects or VFX artist Vinay
Thakur, whohas helped create someof
the magic in fantasy adventure films
like Sujoy Ghosh’'s Aladin, starring
Amitabh Bachchan and Riteish Desh-
mukh and Rakesh Roshan’s Krrish, is
convinced they can,

After clearing his Class 12 exams in
Bathinda in Punjab, Thakur was des-
perately looking for a direction in life
when friendssuggested thathegofora
design and animation course hecause of
his fondness for the DC and Marvel
comics’ superheroes.

He moved to Chandi-

garh and cor apro-
fessional diploma in ani-
TOMORROW | mation and VFX (visual
Happiness at work effects using computer-
generated imagery) at

animation institute Maya
Academy of Advanced
Cinematics (MAAC ). That led to his
first job and soon he found himselfin
Mumbai, working on Bollywood films
as compositor (integrating 3D objects
andliveaction tocreate asingle scene).

Most youngmillennials and Genera-
tion Z professionals today are following
their hearts, stumbling on careers
while exploring their passions. Once
they are clear about what they want,
they pursue jobs doggedly, nothothered

Though there have beenjob losses in

the IT sector, the demand for digital
media and entertainment professionalsis
tremendous. | have just now been tapped by
abigindustry for 80-100 graphic designers.
Their skills are in great demand but we do

not have enough people qualified todo it.
VISHALMEHRA, senior vice-president, Aptech

about the number of interviews they
have togive, the second part of the Hin-
dustan Times Education and MaRS
Monitoringand Research Systems sur-
vey on Efficacy of Education reveals.

Connectingwith 1,680 young profes-
sionalsaged between 211027, employed
for three years or less, the study indi-
cates that 79% respondents do not
attach much importance to career coun-
selling. More women (26%) than men,
however, feel the need for some sort of
guidance asdo 23% employees inthe age
groupof 21to 23,

Achal Khanna, CEO of HR profes-
sional group, The Society for Human
Resource Management India (SHRM)
feelsthat to understand Gen Z'ers, peo-
ple born in the mid-19%0s, just stepping
into their first jobs, it is important to
know that the work they doisasimpor-
tant as the reputation of the company
andthesalary. They strive for differen-
tiation through education, reputation,
brands and technology, and especially
money, she says,

Training toois not an intrinsic part of
63% respondents’ career plans, amajor-
ity (75%) of them from Chennai.

But, as some sectors require trained
staff, 48% of the respondents from digi-
tal advertising and digital media, 46% in
social media and 41% in digital enter-
tainmentand media say they opted for
training before employment.

On the importance of training, Tha-
kur, withno prior painting or sketching
skills, says he had tolearn “everything
from scratch.” VFX artists have to have
extensive knowledge of the human
anatomy. 3D modelling, lighting, tex-
turing, animation and compositing.

Keen tostart earninga salary, voung
professionals say they don’t feel dis-
heartened if they are rejected by more
than one company. Based on the num-
ber of interviews the respondents
appear for, Kolkatans struggle a little
with3.2interviews while Mumbaikars
onanaveragehave 2 9interactions with
hirers.

For Tanseer Ahmed M Banglewale,
working as an animator at New Zea-
land-based Weta Digital, the first inter-

= VFX artist Vinay Thakur's fondness for DC and Marvel comics’ superheroes led him to pursue a design and animation course.

He has helped create the magic in fantasy adventure films such as Aladin and Krrish,

view of his career was a disaster. “T
obviously did not hear from them,” he
laughs. The nextfew potential employ-
ers did not want him either, but deter-
mined to get a foothold in an organisa-
tion, he made a demo reel of his work
and showed it tothe department head at
animation studio Rhythm and Hues,
“Herefused to believe I had made it —
that made me feel even more proud of
my work,"” says Banglewale.

He was “scooped up by the company
and in two months was working on a
huge Hollywood project. From there I
moved to DreamWorks (Animation)
and then Industrial Light and Magic
andam now with Weta Digital,” he says.

Beforesettlingin their currentjobs,
the respondentssay they makeita point
to check out three to four industries.
Digital entertainment and media gener-
ates the maximum interest (49%) fol-
lowed by e-commerce (37%), social
media (37%) and modern retail (31%).

Vishal Mehra, senior vice-president
atIT education and training organisa-
tion Aptech and head of Team ICAP

(Industry Connects, Alliances and
Placements) savs he has seen demand
for design and VFX experts increase
every year, “Though there have been
joblossesin the IT sector, the demand
for digital media and entertainment
professionals is tremendous.”

Refusing to disclose names, Mehra
says he has “justnow been tapped by a
bigindustry player for 80 to 100 graphic
designers"”.

Their skills are in great demand but
“we donot have enough people qualified
todoit.” he adds, Demand for even basic
rotoscopy (animation technique which
requires work, frame by frame, to trace
over motion picture footage) skills can
“guarantee kids at least four joboffers”,

On what organisations expect from
Generation Z today, Khannasays candi-
dates are now required to be domain
agnostic, possessing the ability towork
acrosssystems. Firms are also seeking
professionals with a good academic
background and sound techmical
knowledge.

Thirty-seven per cent of those sur-

ARIIT SEN/HT

wveyed expressed interest in e-commerce
and social media, with 45% Hyderabad
residents opting for social media and
42% for e-commerce.

Not surprisingly, younger
professionalsare very sureof their pro-
fessions.

Ninety six per cent workingfor digi-
talentertainment and media like their
jobsand say ifthey haveother options,
33% will want to work in social media
and 22% intelevision.

Both Thakur, now working with
Technicolor India in Bengaluru, and
Banglewala, derive tremendous satis-
faction from their jobs, “My first project
(Golden Compass) as an animator won
an Oscar for VFX, We were ecstatic. It
wasawin against the Transformers and
Pirates of the Caribbean: At World's
End,” saysthe latter,

Toother youngsters looking for jobs
now, Thakur has this advice: “Work
hard, don't expect early success and
learn the process—understand that the
work yvou doin life will lift you up, not
the money.”

Changing job
scenario

Today professionals do not attach much
importance to career counselling, training

Most preferred job*

On an average
BPO/call centre how many job
W Digital ad/media h;;r:l;;sc:lll:mv:n
Digital entertainment & media
W E-commerce Sk el
Modem trade retail 2.9 2.5
W Sodal media Male | Female
W Others

*Bigger blocks indicate most preferred sectors

Delhi
Kolkata
Mumbai
Chennai
Hyderabad
Bengalury
Total

Did you opt for career counselling
after your education?
®YES WNO

% 83%

19%

Total

METHODOLOGY: 1684 professionals, graduates and above, aged
between 21 and ¥, particpated in the HT-MaRS survey. Employed for
three years or less, they were pursuing careersin digital
entertainment and media, retall, e-commerce, social media, digital
advertising and media, BPO and start-ups. Cities covered were
Mumbiai, Delhi, Kelleata, Bengabury, Hyderabad and Chennai,
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Happiness makes them tick at work

SURVEY REVEALS Most young
professionals are ready to abandon
their jobs for better career and
growth opportunities if they do not
have peace of mind at workplace
Ayesl

« letters@hindustansmes com

NEW DELHI : An offer letter is a great
document but it does not guarantee
happiness.

Manv of today’s voung professionals
arenothappy atwork, sticking around
just for the salary. Peace of mind and
happiness are highly valued. Other-
wise, beware! They'reready to abandon
ship for better career and growth
opportunities.

In the third part of a Hindustan
Times-MaRS Monitoring and Research
Systems survey, young workersin vari-
ous organisations talk about taking a
break from work, about things that
make them tick at work and their future
plans,

Just 30% respondents say they are
happy at work, 47% among them from
Mumbai and Hyderabad, and 32% from
Delhi. Men (31%) are more satisfied with
theirjobs than women (29%).

Thirty four per centemployees aged
between 25 and 27 are happier than 24%
in theirearly twenties. Happiness levels
are also high in social media (38%) fol-
lowed by 34% in digital entertainment
and media. Mumbaikars rate their jobs
at &.5on the scale of one to 10, Hydera-
bad comes a close second, followed by
Delhiat8.1.

Yogesh Chabria, motivational
speaker and authorof the Happionaire
Series, says the work ethics of young
people, especially Generation Z, whose
birth years start in the mid-1990s, are
clearly defined.

“They know they won't spend their
life in {one) company and while they are
there they look at it as a two-way rela-
tionship. They are looking to move
ahead and grow, Their success is guided
bythefact that they are constantly look-
ing to grow their knowledge and skill
set,” he savs. Forty three per cent feel
career growth and opportunities mat-
ter, most of them (52%) from Kolkata
and 44% from Delhiand Bangalore.

Salariesare key for 38% of the respon-

= Aaditi Sardana (left), head - marketing for retail stores, and Garima Gakhar (second from left), assistant manager, leasing, with their colleagues at Select Citywalk in

Delhi's Saket. Both appreciate the fact that every employee has a voice in their organisation and are not looking for a change in job at the moment.

dents, including51% from Kolkata and
Mumbai. Thirty per cent respondents
like the work they do, 36% among them
from Bengaluru.
Garima Gakhar,

from Chennai.

‘Twenty three per cent survey partici-
pants appreciate the chance they getat
work to maintain work-life balance,
including 33% from B luru.

leasing, at New Delhi's Select City walk
involved in letting out space for show-
rooms, savs hermaster’s degree infash-
ion management from the National
Institute of Fashion Technology (NIFT)
gaveher good groundingin brand man-
agement, marketing and finance and
legal matters. Once an intern at the
Saket mall doing a project on shopping
centres for the NIFT, she was hired
therelater. “Inanindustry likeoursit’s
important to learn how to use your com-
mon sense, your grasping power and
learn from your work,” she says.
Networking and socialising with col-
leaguesis important for 24% employees,
including 30% from Bengaluru and 26%

Aaditi Sardana, 23, head - marketing
for retail stores — specifically for per-
fume conture and watches-ownedand
franchised by Select Citywalk, says she
is motivated to give 100% to her job
because every employee’s opinion mat-
ters to her organisation’s managers,
and everyone’s made to feel a part of
the team.

Overseeing events and promotions
for brands like Tommy Hilfiger, Calvin
Klein, US Polo, Dior and Chanel, this
Modern School alumna and graduate
from Boston University, saysshevalues
thisfeeling of “belonging™ to her organi-
sation. A year with a luxury goods
departmentstore Bergdorf Goodman in

New York city lefther feeling unhappy
as she was “always the outsider there,
nomatter how good my experience with
them looked on my resume.”

Chabria, who has addressed the
Eurapean Parliament on his vision for
a globalised world based on meritoc-
racy and holistic values, says Gen Z'ers’
expectations at work arefocused ontwo
areas-thefirstisthey wanttolearnand
grow. They don't like restrictions and
alsowantwork-lifeintegration, where
besides work they like to travel, have
fun and explore the world.

About 39% professionals feel optimis-
tic about the progress of their careers—
most of them (49%) from Bengaluru,
46% from Hyderabad and 43% from
Delhi.

Even though they are not too hungup
on career planning, 36% professionals
say they mightin future opt for another

SAUMYA KHANDELWALHT

function in the current industry.

Only 21% young employees want to
grow vertically in the present function
within their current industry.

Despite stepping into their first jobs
just recently, 44% employees have
started hankering for a break and want

to do an educational course for better

career growth.

Both Sardana and Gakhar want to
work independently in their later years.
The formerwants torun afashion con-
sulting company for luxury brands, and
the latter wants to work as advisor to
international brands opening outlets in
India.

Right now, however, the two young
women, wholovetoshop, have access to
anentire mall the whole day, grabbing
lunch or coffee or browsing the latest
fashion trends in clothing. They arenot

Well-defined
work ethics

Youth know they won't spend thier life in
one firm and while there they look to grow

How happy are you in the current job
Very Happy
47% AT%
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38% of the people 22% is the

working in social media | happiness level in
sector are very happy BPOs/czll centres, which
with their job is lowest in the industry

How are you planning to move ahead
in your career in next 2 years

Growing vertically in present function within same industry
W loining other function within same industry

Joining other company in the same industry
W Joining other industry

M Can't say
Delni [ i
Kolkata IO DN I
Mumbai  — |
Chennai I | ]
Hyderabad I .
Bengaluru ] ||
Total ] ||
AK ' ' ! ' 5('15{ ' ' ' ' 'IDHIX

47% of the people

working in Digital Adwt/
Digital mediz are Joining
other function within
same industry

23% of the people

warking in E-commerce
are joining other function
within same industry

METHODOLOGY: 1680 professionals, a?dumsand abeve, aged
between 21and 27, partiopated in the HT-MaRS survey. Employed far
three years or less, they were pursuing careers in digital
entertainment and media, retail, e-rommerce, social media, digital
advertising and media, BP0 and start-ups. Cities covered were
IMumbal, Delh, Kolkata, Bengalury, Hyderabad and Chennial.

looking for achangeat the




